
	
   

Pressekontakt:  
Für weitere Informationen und  
Bildmaterial wenden Sie sich gerne 
an: 
 

lauffeuer Kommunikation  GmbH 
Lippmannstr. 71 
22769 Hamburg 
 

Katharina Brune  
T: +49.40 68 98 76 817 
F: +49.40 68 98 76 811 
E: kb@lauffeuer-kommunikation.de 
X: kb123 
 
Unternehmenskontakt: 
 

XNiP GmbH 
Kattrepel 2 
20095 Hamburg 
 

Benjamin Schroeter 
T: +49.40 32 90 35 42 
M: +49.151 5711 6661 
E: bs@xnip.com 
X: BS1 

Presseveröffentlichung 
Trade Show Executive, Oktober 2009 

 
The session on innovation included a look at XNiP, presented by Robert Drblik, 
CEO. Drblik said his service was a new way of looking at the long-standing role of 
trade shows in educating buyers about new products. “When I see a trade show, I 
see information,” he said. XNiP is a new archiving platform 
that stores content from magazine articles and ads; exhibit booths and confer-
ence sessions; registration badges; text messages; etc.  
 
The user simply enters a pre-assigned, four-digit XNiP code via text message to 
his or her personal account. The data is instantly archived for referral at any time. 
Drblik provided a live demo of the service by using his mobile phone to enter the 
XNiP code in both the feature article in Trade Show Executive’s Gold 100 directory 
and the PrivilegedAccess.tv ad.  
 
 

 
 

the idea of  using a strategy that runs 
counter to what everyone else is doing 
and embracing new ideas before they 
become mainstream.

Marketing in general and social 
networking in particular were in the 
middle of  everyone’s radar screens 
as the sessions explored the courses 
of  action show organizers will be, 
or already are, using to evolve their 
annual events into a year-round 
presence in their industry sectors.

“The key is to engage your 
audience and foster a community. 

be posting images, sharing thoughts 
and offering a voice to your attendees 
so that you can understand their needs and 
align your path for the following year,” 
said Kam Diba, the 29-year-old director 
of  digital production for NBC/Universal. 
“That’s what really drives me to a trade 
event. When I’m not there, I hear from 
everyone online about what a great time 
they had and how relevant it was.” 

Diba, who built a career developing 
experiential marketing campaigns for large 
corporations and leading ad agencies, said 
trade shows were in a natural position 
to play a leadership role in their business 
communities because attendees see 
exhibitions as more than strictly B-to-B. “It 
is a major networking opportunity,” he said.

The Internet also continues to provide 
organizers with a means of  reaching a 
global audience, he underscored.

Peter MacGillivray, director of  the 
SEMA Show, chatted with the audience SEMA Show, chatted with the audience SEMA Show
via a video connection from Beijing 
during the “Innovation as a Driver of  
Growth” session, moderated by Liz 
Crawford, show director for Advanstar 
Communications, Inc. MacGillivray said 
overseas attendance at his Las Vegas 
event had been steadily increasing in 
recent years because the international 
reputation of  the show was growing.

Reaching out to other nations 
and taking steps to accommodate 
overseas visitors has encouraged 

attendees who turn into steady 
repeat customers regardless of  the 
ups and downs of  the economy.

“Now that they have had a 
taste of  the show, they are quite 
comfortable and we are seeing 
them come back year after year,” 
MacGillivray said.

The session on innovation 
included a look at XNiP, presented 
by Robert Drblik, CEO. Drblik 
said his service was a new way of  
looking at the long-standing role 
of  trade shows in educating buyers 
about new products. “When I see a 

trade show, I see information,” he said.
XNiP is a new archiving platform 

that stores content from magazine 
articles and ads; exhibit booths and 
conference sessions; registration badges; 
text messages; etc. The user simply enters 
a pre-assigned, four-digit XNiP code 
via text message to his or her personal 
account. The data is instantly archived 
for referral at any time. Drblik provided 
a live demo of  the service by using his 
mobile phone to enter the XNiP code 
in both the feature article in Trade Show 
Executive’s Gold 100 directory and the Executive’s Gold 100 directory and the Executive’s Gold 100
PrivilegedAccess.tv ad. 

The Orlando/Orange County Convention & Visitors Bureau, Inc.®

and the Orange County Convention Center congratulate
Trade Show Executive’s Gold 100 Award Winners.

We look forward to the opportunity to host your future events!
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